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• Learning objectives

At the end of this course, students should be able to look up relevant (scientific) economic literature in blibliographic databases such as ADB and the Web of Science. They should also be able to write a scientific paper, replete with (correct) references and a bibliography.

Additionally, the students should be able to give a group presentation that makes use of the presentation skills demonstrated during the workshops led by McKinsey faculty.  (ULB students are exempted from this part!)
• Prerequisites

None.

• Content

The main task for students is to write a paper in preparation of their Master thesis.  The paper is written under the direction of the future promoter of the Master thesis.  

A number of introductory sessions will be given by the holder of the course, Prof. dr. Leo Van Hove.  These sessions will (1) explain the goals of the paper and the Master thesis, (2) give an overview of the electronic databases that are available, (3) explain how students should draft a bibliography and refer to the literature consulted, and (4) give tips on writing a paper and a dissertation.

Additionally, there will be five practical sessions led by McKinsey partners and consultants, and taught on the ULB Solbosch campus. The first, plenary session will set out the theoretical basics of preparing and giving effective business presentations. The plenary session is followed by three break-out sessions, during which small group of students will have a chance to put the theory into practice and to improve their skills based on the constructive feedback from other students and McKinsey faculty.  The break-out sessions are designed around a state-of-the-art case study. During the last session, a guest speaker will share his vision on the importance of presentations in a business setting. 

· Session 1 (2 hours – week day): 10 steps to prepare and give a presentation with impact
· Session 2 (2 hours – Saturday): Structuring the content of a presentation
· Session 3 (2 hours – Saturday): Group presentations
· Session 4 (2 hours – Saturday): Group presentations
· Session 5 (2 hours – week day): Conclusion + guest speaker
• Course material
This booklet is recommended:

Neugeboren, Robert H., The student’s guide to writing economics, Routledge, 2005 (ISBN 0-415-70123-6)
• Assessment
There is no exam as such.  Students are quoted on their paper and on their participation in the McKinsey workshops on presentation skills.  The due date for the paper is May 15 (if this is a Saturday, Sunday or legal holiday: the first business day after this date).  Students should submit 2 (two) copies to the Administrative coordinator of the program, Ms Andrea Luyckx. The McKinsey workshops count for 25% of the final grade of the course (i.e., for 5 out of the 20 points), implying that the paper counts for 15 points. The director reviews the content of the paper (for 10 out of the 20 points), the holder of the course reviews the references and the bibliography (for the remaining 5 points).

